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) | To épyo “TOTTIKA & ETTONYMA” pe pix potiX %

A &
Tetict g EredVOY

B &
ek & EredN

:E = To £épyo “TONIKA & ENQNYMA” dev cival povo
eva epyo FaoTpovopiag aAAd kal Asipopiag &
Marketing: eniAeypéva npoiovTa o€ PNOUPEDEG
Eevodoxeiwv Kal pagia KaTaoTnUATwy, Kal ol
OpAceIC HayelpIikng, AelIToupyouVv w¢ Meco
npoBOoANG Zevodoxeiwv & BIWCINWY NPAKTIKWV.

(

-

.&9 ® ITPATNYIKN OTOXEUON TOU €£pyou, €ival n padikn,
... ouxvn Enikoivmvia ZevodoXeiwv npoc Peydalo

EERmATION apiBud katavaAwtwyv (B2C), Yeoa anod PEYAAES
Baoeig AeEBONEVWYV XPNOTWV — MOU P
dnuIoupyouUvTal JEOA ANO KOIVEC OIAKAQDIKEC @ OMOENONAIA
NPOWBNTIKEG EVEPYEIEG.

2 D

PELOPONNESE

' ' ' ' @ D P =55 FLATOD19° Il
m AUTO EMITUYXAVETAl XPNOILHONOIWVTAG EMIAEYHEVA A Chefs lus
Enwvupa MpoiovTta, oxl HOVO wé “TpOPINa” aAAd movereotovrmor - PREMore @3| gtplzi O

Kal wG epyaAgio npoBoAng & asipopiag:

a) >e unou@edec/ Tpanedia Twv EEvVodoxEiwV HE
eMIAOYN €nNIAeyNEVWV Enwvuuwy TonKwV m YAonoInTtEg : MNMaveAAnvia Opoornovdia
MpoiovTwv kal onpaveon (Mapaywyou kal Tonou). Zevodoxwv (MOZ) kal AikTuo
AYOENTIKH EAAAAA (“Authentic
Greece”), UE OUVEPYAOia TOU ZNNATOC
“We Do Local” (WDL). YnooTnpign:
Toup. Opy. Melonovvnoou (TOMeA),

B) & KataotnuaTta TpopipwV, HE KOIVEG
npoweénTIKEG sVEPYEIEC “sNWVUNWYV” MpoiovTwy,
Zevodoxeiwv & Mpoopliouwyv.
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Y) & OpACEIG YVWPIUIAag TONIKWV NPOioVTWV & Neoxn Apxipayeipwv EANGdoG (AAE),
g1 Yeuoswyv, Pe dnuioupyia MigTonoinpuevou ZAMATOG >EBITEA, ZEBE. Alyida: Ynoupyeia
i FaocTpoToupioHOoU Yia cuuBeBAnuEvVa Esvodoxeia, ToupiopoU kal AypoTikAG AvanTtuéncg &
@ nou avadelkvUouVv CUVTayeG Kal napaywyouc. Tpogipwv.
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m Exel nponynbei nAnpnc avaAuagn TnG pebodoAoyiag pag, nou  exel
anooTaAegi oTIG Evwoeic ZevodoxwV Kal Toug popeic Tou ToupiopoU vyia:

® Tnv a&ia Tng NaoTpovopiacg aTto TouploTiKO Mpoidv, oTn vEa enoxn

® To poAo Twv Enwvupwv Tonikwv MpoiovTwv wg epyaAeio npoBoAnG Twv
=evodoxeiwv & Mpoopliopwyv —yla an’ eubeiac NPooEyyIon KATAVAAWTWV

® Tnv onuaocia Twv MioTonoiNuevwy MaoTpoTOUPIOTIKWV YNNPECIWV

m 'Exel diavepnBei apxeio pe Tig Mpodiaypa®ic Tou £pyou Onou sgnyouvTal
kanola 61adikaoTIka BEpaTa, ocuvown TwWV ONoiwV YiveTal edw

To Project TOMNIKA & EMQNYMA anoTteAeital ano 3 okéAN:

ZAHavon Tonikwv npoiovTwy O€ MPAOUEPEDEC Kal €0TIATOPIA TWV
=evodOXEIWV NOU CUUMETEXOUV - JE avadelEn Mapaywyou kal Tornou

e NMpoBoAn [lMpoopicpwv/=evodoxeimwv pe MpowONoONn oTa kataoTAuard
Tpopipwyv aAAa KAI Enikoivwvia npog KatavaAwTec peow Newsletter

e ZAHa FaoTpOTOUPICHOU YIia ekuadbnon yaoTpovopiag & d1aTpoPpng



https://authentic-greece.gr/wp-content/uploads/2021/01/TETOP_for-website_Jan-2021-v3_brief.pdf
https://authentic-greece.gr/wp-content/uploads/2021/01/Local-Branded_spec-brief_2021-Feb.pdf
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> Traditional-Local Production
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TAXINI (EAAnVIKO Mpoidv)
TAHINI-SESAME PULP (Greek Product)
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Die Nachhaltigkeitsinitiative

8% Futouri
N/

For travelers  About

Sustainable Food - gueg
communication

EAAHNIKH AHMOKPATIA
YMNOYPIEIO TOYPIIMOY

10 | Poster/Banner waste prevention

YroupyEin AypoTiKg AvanTutng

won Tposgipuwy

= EAAHNIKH AHMOKPATIA
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®oynto/TpopLpx: TTON'Y GNUXVTIKOC TTXPXYOVTAC YLK TNV
erttdoyn TTpooplopv (& Zevodoyxelwv)
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AMERICANS' "MOST IMPORTANT" REASONS TO TRAVEL FOR LEISURE
B Millennial _l Gen X M X Boomer
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24% 21% 26% BILA o Touri
See historic sights Experience different focds Explore other cultures
SOURCE: ASTA'S HOW AMERICA TRAVELS NATIONAL SURVEY MANUAL

TOYPIZMOZ “DPAITHTOY":

To ¢aynTo €ival o 20¢ AOyoG €nIAoyNG
Mpoopiopou, ouxva paAiora o 1o0g Adyog
o€ kanoleg (VEeg) nAikiec [UNWTO].
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AEIDOPIA.:

Ta 6€uaTa Asipopiacg, KUpiwg HEIWHPEVNG
kaTavaiwonc Evépyeiag kar daynTtou
gival NA€ov OTIC NPOTINNOEIG TOUPIOTWV.

AvamTugng

EAAHNIKH AHMOKPATIA
AYpOTIKIG

Troupyeis
o Tposipuy
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KaTtaoTnpuaTta yia ayopd

Kabe ToupioTag NpoiOVTWV
Bupartal npoiovTa nou
exel O€l Kal SOKIHACEI
oTIG diakoneg Tou KAI
Ta ayopadel petda Tnv
ENIOTPOPN OTNV NMOAN
TOU
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AIgKOMEC OTOUC
TIHWPEVOUC MpoopiopoUs

KaTtaotnuara >

O1 KatavaAwTEg
EAANVIKWV NMPOoiovVTwY,
EVNHEPWVETAI KAl
EMIAEYEI EAANVIKOUG
MpoopiopoUc yia TIG
31aKONEG ToU

nPoBoAr diakonwv
g, ‘_,'— | B __' e X

EAAHNIKH AHMOKPATIA
YMNOYPIEIO TOYPIIMOY
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EAAHNIKH AHMOKPATIA
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2.7 ZUOoYeETIoUO¢ TAPAYWYIC AYLOdIATPOPIC Kal
CATAVAADOT)C TOVPIOHOV

TOUPLTHOT w

[ ] Ayponikée Topéag (V) [ ] Biopmyavia Tpoginwy

3
Chefs kai Mpoidvrta AEN O

gival evowuaTwueva oTo
MARKETING TwV
Eevodoxeiwv (& Twv
Mpoopiopwyv) = Ta
npoiovTa napouoialovTal
“avovupa” = aduvapia

marketing %
&)

—
—

OL SVOoKOALEC

Ta eAAnvika TpoQIua
napayovTal pakpia and
TA KEVTPA TOUPIOHOU

O1 'EAANVEG Napaywyoi £xouv
HIKPEG YKAMEG NPOIOVTWV

Kvplotepol Aoyot [in eEmAOYIIC EYY ORIV TPoIOVTWV™

ENUavTiKOTEPOL AGYOL [T] £7

Kunn opia
APOTOVIGIV




H AVon: emttAeypéva Erovops TTpolovTx + SpXOELS Xy NTOV
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ME BAZH TO ®ATHTO *HMANZH ENQNYMIAZ!!
Crafting a Sense of Place with Food THE POWER OF BRANDING
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Eviaia METAAH ykaua
MpoiovTwv pe
KOIVI napouaia o€
Mnouedeg KAL pagia
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et | Epyo “Tomikd & Emwvoux’’
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e 1. EmAoyn & ZApavon Tonikwv MpoiovTwy oTa €0TIaTopId
TWV Zevodoxeiwv Tou MNpoopiouou s
2. NpoBoAn MNpoopiocuwyv o€ KataoThuaTta Tpoipdwy, PE S Noiono
nPowoONTIKEG evepyeleg KAI duvaToTnTa yia Newsletter
“—g HMEYAANC KAiNaKag v A
HELLENIC HOTELIERS O v « v - v 'f‘. 2 _
RLEo 3. Znupa FraocTpoToupiIoHOU, YIad “sKNaBNon” YEUCEWV gt
wihens, (MayeIpIKD, ENIOKEWEIC, dlATPOPNN KAM) =0 i
PELOPONNESE  Ghefs.Clb (’O
ZEBITEA
. . . B sere
MpounoBeoceiq gva&:lﬁnq W 3
npOOplol..lOU: ::‘Z lae fs’l K(,uvu'ril @ EAAHNIKH AHMOKPATIA
v Yrmum'sl_n Ayporikng Avan— -~
m  >uppeToxn Tonikng Evwong: &8@“‘““ e @“m
10 Tonika Eevodoxeia Q ;(9 A - S ¢
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Y, | EmAeypéva “emivop’’ tpolovta KAVovV T StXdopX

A N -
‘_.— 2YNHOH MPOIONTA EZTIATOPIOY TOY ZENOAOXEIOY
- Kauio Suvatdtnta npoBoArc Eevodoyeiou/mpoopilouol oto eUpU Koo
P EAAHNIKA MPOIONTA (tOmou “EAAHNIKO MPQINO”)
.lg Eupaon otnv EAAnVIKOTNTA TNEC OUVOALKIC YEUOTLKNG EUTTELPLAC ~ TKAMA AMO
... - ULKPEG duvaToTtnTeS dieons poBoAng éevodoyxeiou 5. ENQONYMA

FEDERATION

EAAHNIKA
MPOIONTA

theny .
o

TONIKA MPOIONTA - xwpic orjpavon mapaywy

!

Atlomoinon yio APAZEIZ
FAZTPOTOYPIZMOY ENTOZ & EKTOZ
—ENOAOXEIOY

EAAHNIKH AHMOKPATIA
YMNOYPIEIO TOYPIIMOY

wamTuéng

Eudaon otnv «AuBevtikotnta»/Enkovwvia -
Alya tpoiovta yia apecn MPOBOAH tou
ZENOAOXEIOY — MPOQOHTIKEZ — Newsletter

EAAHNIKH AHMOKPATIA
pyElD AypoTisrc
pogip
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@ YroupyEin g A
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90+ TTpoiovTX:
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MeydAn eviaio ykapa EMwvupwy ToTiKwy N a W ”.
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Mpolovtwy e TANpN apouacioon .
nopaywywv Kat tonwv o KAOE cuokeuaoia Mén MG A Chnegs . TR Koisalend

AN % ’

Zupapika Kpitoivia & Boutripara Borava Tupia

KataAoyoc lMpoiovrwv CO

EAAHNIKH AHMOKPATIA
YMNOYPIEIO TOYPIIMOY
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EAMHNIKH AHMOKPATIA
ToUpYED AYPOTIAS AvdrTutng
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KaTnyopiec npoiovT®wv @



https://authentic-greece.gr/wp-content/uploads/2020/12/Authentic-ListCatalogue_20201130_POS_fewphotos.pdf
https://authentic-greece.gr/proionta/
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Troupyeic Aypotiig AvanTuéng
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STPXTNYKN : “UIKTN” ETIKETK TTXPXY WY WV

ouvepyaoia

diacuvdeon @

Avdevtikotnta :
lotopia Mapaywyou & Tomou

lwvokeios Luver. Apyohibos
R Nén Kios, Apyohiba
1 yuvikes tns Néas Krn';l.
% “novipelovias® v napd-
F Boon s Apyohibas ko
Tou MAVToU Twy Yooy Tous,
pas npoog@épouy aube-
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ue Baon ta
ouvepyalopeva
¢evoboyela og TOTLKO
eninedo
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@ “Buffet food-signs” (HORECA), show cooking .... é‘”&
T B
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m ZAMavon ENIAEYHEVWV NPOIOVTWOV
(Tonou kal Napaywyou) :
® “Alapavela” NANpoPopiag UAIKwV

“ o Avd§a£n Ténou'& napaywyou, 1oTopidag,
— napadoonc, Uyelag

® [VwpIYia YUE TO NPOidV

HELLENIC HOTELIERS
FEDERATION
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® Evioxuon TOMNIKWV ENIXEIPHOEWV

EAAHNIKH AHMOKPATIA
YMNOYPIEIO TOYPIIMOY

Avdrrruéng
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AYpOTIKIG
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- m H a&ia Tou TlacTpoToupiopoU nAEov m >TOXOC TOU ZAMATOG E€ival vd
gival yvwoTtn. Ynapxel OpwG Kevo yia “eunAg€el”  Chefs, MMapaywyouc/
TNV npoBoAn evoc Tonou peEoa anod Epyaomnpia, Zuvtayeg kail MpoidvTa
'O MioTonoinuéva Mpoypappara o¢ nou “gp@avifovTtal” OTOUG
.&-___/4 =evodoxeia, EoTiatopia, Epyaotnpia MNOUpEDEC, WOTE ol NeAATEC vda
HELLENIC HOTELIERS Mapaywywv KAM XWPOUG KAl UNNPECIEG anoktouv TMAHPH [lioTronoinuevn
. YUpw ano To (Tonikd & aubevTikoO) guneipia kai ol emyxeipnoeic KOINH
7ol ®aynTo kal TNV Tonikn AlaTpopn. OepaTikn NpoBoAn
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O Zevodoxeia O Oivotroigia . Mayadakio/Ayopég
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EAAHNIKH AHMOKPATIA
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.
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O TaBépveg / EoTiatopia . EpyaocTtipia MNpoidvrwv G Cooking/Master Classes
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TTepLexopnevo TNuxto¢ - TTLAOTLKO

>nua [aoTpoToupioOhoOU  MouU

avanTuoooUME nepIAapPBavel:

1.

MOVONMEPEG dpaocesig,
neAATeC =evodoxeiwv
classes, [euclyvwaieg,
AlaTpoPnG KAN]

yia
[cooking

[VWOoEIg

. MoAunpepa nMpoypappara yia

Travel Agents [[aOTPOTOUPIOTIKEG
Aladpopec, Master Classes,
[euolyvwaoieg, OspaTika, Zepivapia
Meooyelakng AlaTpopnG KAN]

. MpoTuna (templates) dpacewv

4.YAko Motonoinong yia Chefs,

>uvodoUC KAM

. YAIkO MpomwOBNONG TOU ZruaTog

To MIAOTIKG c@appoleTal o€
EMNIAEYUEVOUC MNPOOPICHOUC Mou
OUMMETEXOUV OTO 'Epyo “Tonika &
Enwvupa”, HE  OUYKEKPIMEVA
templates O0paocemv Kal
via E&evodoxeia*,

d1adpopmVv
chefs, ToupiOTIKG ypageia KAR,
WOTE TO ZAHAa va eAeyxBei kal

npoBAnGei pe  oupBeBAnueEva
Eevodoxeia kal Mpoopiopouc.

* Ta EEVOOOXEIaA TOU CUUMPETEXOUV OTO

MAOTIKO  €pyo vyia To  ZNMa
FaoTpoToupiopoU  €iTe  uAonoiouv
oAlYyOwpeG dpacelg (TAEEIG payelpikng,
oedIvapla, YEUOIYVWOIeG KAN) €ite Ba
NpowBnooUV OTOUC MNEAATEC TOUC
Opdoeic  ekTOC  Eevodoxeiou  (ny
EMNIOKEYEIG O€ EpyaaTnpia).
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S TTpowBNTIkEC StakotV o€ KXTHOTNUXTX Tpodlpwv

m MPpowONTIKEG EVEPYEIEG: KANPWOEIG Alakonav oTa KataoThuarta o€
ouvepyaoia pe Sevodoxeia (£pyo “TOMIKA & EMQNYMA™) @

’(@ = VEOI NEAATEC & NEPICOOTEPEG AYOPEC
=

HELLENIC HOTELIERS
FEDERATION

Win a holiday to Rhodes, Greece

Srare ths arcie

EAAHNIKH AHMOKPATIA
YMNOYPIEIO TOYPIIMOY

wamTuéng

= e-mails katavadwtwv mov cvppetéxovv
ueyales Baoeig Aedopevwv/ yia follow-up]

EAAHNIKH AHMOKPATIA
AYpOTIKIG

MOUPYEID g A
= v

Yroupy:
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https://authentic-greece.gr/partner/local-and-branded/

STxOEPN) ETLLKOLVWVIX OE KXTHXVXAWTEC
(email pe otoyevuévo Newsletter)
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H "@paon Tng EBSopadag” / "Phrase of the Week" 21/06/ 2017 ... and every wi

& Mepia and Ta peyaAdTEpa EMTEdypaTa Tou kOopou, npayparonomBnrav and
avBponouc nou v Nrav apkerd £Sunvorl va kaTahdafouv oT1 auTda frav akaTopbo

D La (1926-), A 5 =] & = 2 by R c /4

By ProceCREENROEL. . oo SO County AHVSEAT=", ajpircpes conusping EPdo PLO(‘S tto ATTO®GEIMMA

Winsconsin. Ch £5unvol agpopigpoi Tou sival nohd SiadsSopivol oro Internet. ’

AsiTe Tig nponyoUupsves Bpd = . Av eevTLKOTnT“q
/ /

# Some of the world's greatest feasts were accomplished by people not smart en ( v(//77/777 meolﬂomfa)

to know they were impossible.

HELLENIC HOTELIERS Doug Larson (1926-), an American columnist and editor for the Door County Advocate
FEDERATION {(1952—1964) and wrote a daily column for the Green Bay Press-Gazette (1964-1988), both

Wisconsin-based newspapers. The column was originally syndicated through United Media o

the title "Senator Scaper Says"; Larson took over authorship in 1380.

He is well-known for his guotes.

You can ses the previcus "Phrases” in cur link.

To apBpo Tou Mhva: Article of the Month:

=01 emoriipoves Ba SavaBooouy & “scientists will make tomatoes taste Né“ L“ A L“-t 0 -y’,

YELOT OTIC TORATE good again’ P

Ta rehzursia neddd i ey ms Just == thers is nothing Better than biting ints = (] ’
poyyuhds, mm ed . Arnvds, A raw, rig= tomats mick=d from the heifsom plant r & '

?xu\:nuv - y;..:.-. m.:m s v B in your backyard, there iz nothing worse than the “ﬁpOVOMLO( Ov LO-P-O

royio o Bupsifouy T

wropdTo rwv - L == = nes ood e pe mealy, .. >>> more

To atiofBiaro T§u Mwva: Sightseeing of the Month:

iE v ohaBa NetohdpBow - PaSoc™ @ "Butterflies Valley - Rhodes Island™
Hahzkmpnds Sexonds fen neraiciSes. Tihmm: Stand =till.. & Butterlly might toush you!

T= : - N & uniqus maturs res=res i 1 Be found inls

wrzi vz PfECL, mou svopmiBohs SEiim va . Ribcd=s, ~Sutt=rThy Vally ™ (in Gresk

.. === nlpuredTEpa “Petalodde="]. »>> more

TTpoopiopoi/
Néa Aiatpopnc, Zuvrayég » =evodoxeia

et oy . Jes i Ape. . b, ) Byren. 40t Dhemen.
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EAMHNIKH AHMOKPATIA
Troupyeic Aypotiig AvanTuéng
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. ATOUIKEG

. Ta OUUMETEXOVTA

. ZUMMETEXOUV

Svpupetoxn oto TOTTIKA & ETTQANYMA

BHMATA:
'Evac MpoopIoHOoc LeTEXEI WG €ENC:

1. H Tonikn ‘Evwon ZevodoxXwvV naipvel

OXETIKN OETIKA anogaon

rnapouaoidosiC o€
evolapepopeva Eevodoxeia ano Tnv
Opada 'Epyou kal TeEAIKN €niIAoyn.

Eevodoxeia
xpnoigonoiouv  €vav  apiOuyd ano
Enwvupa Tunonoinuéva Mpoiovra pe
KaTaAANAn onuavon Tou Mapaywyou
Kal Tou Tonou Tou (oTic Opdoeic
evBappuvovTal kal rnpoiovra nou non
unapyouv ora &evodoxeia).

enionc Ta&IdiwTikaA
vypaeia kal Chefs nou uAonoioUv
OpaoeIq eKuaononc YeUOEWYV,
d1IaTPOPNG Kal napaywyng TOMIKAG
yaoTpovouiag.

B, &
et g EredN

OpEAN:

1. Ta &evodoxeia, n 'Evwon kar ol
Operators €XOoUV XWpPOo OTNV
IoTooeAida Tou £pyou.

2. O Mpoopioudc kal Ta =evodoxeia
“unooTnpiouv” TIC NPOWONTIKEG,
OTIC MNOAEIC MOuU OCUMPPwVvoUvTal,
kal otnv Kapra NMpovoliwv.

3. O1I npowbnTIKEC o0dnyouv oOTNV
ENIKOIVWVIA PE XIAIAOEC XPNOTEC
(B2C), péow e-mails.

A. Ta ouppeTeEXovTa Eevodoxeia, ol
0pdosic TnG ‘'Evwong kar Twv
“Food Operators” npoBaAAovral
HEOw Newsletter /social oToug
XPNOTEG-NMEAATEC TNC NPOWONTIKNAG
evw avadelkvUeTal n AEg1pOpPIKA
TOUC OUMHETOXN.
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ZEVOSOYELX “XVBEVTIKWV YEVTEWVY” oTNV EAAXSX
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A 4 m AikTUuO ouvepyalopevwyv
ZevodoxXEiwV PJE YKANA
AUBEVTIKWV NPOIOVTWY,
KaTaAAnAn onuavon gayntou

'O Kal unnpeoiec FaoTpoToupiouoU

e

m [1poBoAn MpoopIouwV - PE
EAEYXOMEVO aplOud Zevodoxeiwv

HELLENIC HOTELIERS
FEDERATION

theny,
[t

m [1poBoAn cuvepyalOpeVWV
=evodOXEIiWV O KATAVAAWTEC
NpoiovTwV Peow IoTooegAidacg kal
eBdopadiaiou Newsletter

® [oAU peyaAol apibpoi
XPNOTWV and NpowONTIKEC

® MeyaAn avayvwolgoTnTd

® [1poBoAn “xapakTnpa”
Eevodoxeiou pe akova Tnv
TOMIKOTNTA Kal auBevTIKOTNTA
TPOPIHWV
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Q Eptcelplee EAAXSKG — KXTHOTNXTX EEWTEPLKOV

etk g EraV©Y

: E Apaoeic/Epneipieg
Euneipieg MpoBoAn
daynTou EoTiaTopiwv
aa oTtnv EAAGSa &
“ oc Zevodoxeia KaTtaoTnuatwyv
HELLENIC I-I‘C;ELIERS & TpO(Pi IJ wv
FEDERATION EkOpopeC EEWTEPIKOU
‘}thenffﬂ.

Mnoupedeg >
onuavon

5 MpoBoAn
o Ll
3 MPOOPIoHWY = paynTol oTO
: % &evodoxela, €EQTEPIKO
' [EUCIYVWOIEG, (EoTiaTopia &
EKOPOLEG, -
i KA KataoTrnuara)

Enikoivwvia
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Bonus: cLVELGPopX oTNV Aclpoplx / 17 UN-SDGs S i a
“aes

m Rural Development: production for GENDER m Gender inequalities: women suffer from
EQUALITY

lack of access to decent work and face
occupational segregation and wage gaps

markets; employment and income
generation to alleviate poverty

m Food security and nutrition: 100% ; m Role of women and the need for their full
increase in smallholder productivity and equal participation and leadership in all

and income areas of sustainable development
=
l-f
i ol = Green Economy: growth, employment & poverty eradication, whilst maintaining healthy functioning
oot of Earth’s ecosystems - Information exchange and experience sharing

m Sustainable Tourism: takes full account of its current and future economic, social and environmental
impacts, addressing the needs of visitors, the industry, the environment and host communities /
promotion of investment in sustainable tourism, including eco-tourism and cultural tourism, which may
include creating small- and medium-sized enterprises

i

m Employment, decent work for all: promote sustained, inclusive and sustainable economic growth,
full and productive employment and decent work for all

® Biodiversity and ecosystems: ecological,
genetic, social, economic, scientific,
educational, cultural, recreational and
aesthetic values of biological diversity and
its critical role in maintaining ecosystems

s m Sustainable consumption and
12 cosoienon production: all countries to promote

sustainable consumption and
m production patterns

EAAHNIKH AHMOKPATIA
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%g 1 ?33%@“333’1% m Multi-stakeholder partnerships and voluntary commitments: multi-stakeholder
Ik, partnerships as important vehicles for mobilizing and sharing knowledge, expertise, technologies
:%%; @ and financial resources to support the achievement of the sustainable development goals
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AnpunTpng BaociAsiou
managing partner

AUTHENTIC GREECE

Naxava 107A,
Abniva 11363

Mob: 6932-277.779
Tel: 210-6822.101

e-mail: dvas@apelop.gr
www.authentic-greece.gr
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[ev. AleuBuvTrg

no=
>Tadiou 24,
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6937-227643

Tel:
210-3312 535
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