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“Identify the most severe risks on
next 10 years”

I Economic WM Envionmental [l Geopolitical Wl Societal [l Tec
Climate actior

Extreme weather

Biodiversity loss

Sourca: Warld Ecanamic Forum Global Resks Percaption Survay 2021-2022

The Global Risks Report 2022

WORLD
ECONOMIC
FORUM

COVID-19:
THE GREAT

RESET

Natural disasters

Human-made
~—4p environmental
‘ disasters

Extreme weather .

Infectious diseases

Failure of

urban planning
* Global
governance Wesponk s s
—— 4§ failure &
Climate action /)
& failure /
Critical infrastructure™
failura . : /
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. ; - ’Inlers!ate
& Involuntary migration /& s
vation ' /_National
‘Cture / /7 governance
‘ failure L (o

N /.\Cyberattacks
\

Source: World Economic Forum, The Global Risks Report 2020,

Social instability

Figure I'V: The Global Risks Interconnections Map 2020,

World Economic Forum Global Risks Perception Survey 2019-2020


https://www.weforum.org/reports/global-risks-report-2022
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gival kKaTaoTpoPIkn dpacTnpIOTNTA:

KUpIoG¢ napayovTtac TnG KAIPaTikng
AAAayncg kal o KUpIog exBpOC TNG
BionoikiAoTnTag!!
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AELPOPX ALXTPOodN N “AVXYEVVNTIKN YEWPYLK;;

T —
~ m AEI®OPO ZYZTHMA (AIA)TPO®HZ:
sthens, Ao@aAec daynTo AlaTpoikng Agiag \
A A58 NpPoG OAOUC JE TPOMO Nou Oev
KIVOUVEUEI N NApoxn Tou yia TIG SITapl
ENOHEVEG YEVIEG (HLPE, 2014).
S, .
Zans® e PO
m TEAog aTo “@Bnvo ®@aynto” (;;) S
o = KUpIol NapayovTeC npogoync: e KahapnéK
Q e EvVTaTIKh YeEwpyia / inputs
® BionoikiIAOTNTa ”, A NaTaTec
e Yyeia / AvogonoinTiko
® TONIKEC OIKOVONIES ‘ .
m AEN eival apkeTto!!!
MOAIG 4 kaAAigpyEIES
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A‘Qg ALXTPodn o€ KIVEVLVO — oVt EVVNTLKY YEWPY (X

ZUOCTNVETAI:

m AnokAegiouog edapwv

m Xpron vewv pedodwv yewpyiag
(avayevvnTikn Yewpyia ..)

m AAAayn Aiarpo@ng¢ — naykoopia!!

. . Rio 1992 / Agenda 21.:
14. Promoting sustainable H “Bidamwn” yewpyia eivar
3 agriculture and rural development ouvvupn pe v MNepipepeiaxr
ngis Avarrruén.
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2015: 17 ZtoyoL OHE — mpoortXPeLeC “Avyévvnone’

2. Nepipep. AvanTuén,
r AopaAeia Tpopipwv &

AlaTpo®n

13 hoo 1

O

) IR0 GOOD HEALTH QUALITY GENDER CLEAN WATER
HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

e

DECENT WORK AND INDUSTRY, INNOVATION 10 REDUCED 4] SUSTAINABLE CITE -l RESPONSIBLE
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES _ ANDCOI CONSUMPTION
AND PRODUCTION

12.
Ag1pOpOGC
MNapaywyn &

i KatavaAwon
BELOW WATER

15 LIFE ‘I PEACE, JUSTICE 'I PARTNERSHIPS
ON LAND AND STRONG FOR THE GOALS
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8. Mpaacivn
Oikovouia,

Biwoipocg
Touplopog

15. 17. Zuvepyaaoieg
—> BIONoIKIAOTNTA
& OikoouoTRaTa
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@ Stov Tovplopno

O “BI®OIMOC” TOUPIONOCG
AQuBAavel unoywn TIC TPEXOUOEC &
MEAAOVTIKEC OIKOVOMIKEC,
KOIVWVIKEG Kal NMePIBAAAOVTIKEG
ENINTWOEIC TOU,
avTanokpIVOUEVOC OTIC AVAYKEC

® TWV ENIOKENTWYV,

® Tng Biopnxaviag,
® Tou nepIBAAAovToc Kal
([

TWV KOIVOTATWY Uunodoxnc.

NMPOKAHZEIZ

BionolkiIAOTNTa

KAiua

MAaoTIKG

Evepyeia

Tonikeg Kovwvieg

dvas@apelop.gr
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O KPIZIMOZ poAog t™¢ KukAtkn Otkovop (o

KYKAIKOZ ZXEAIAZMOzZ:

NMPOZ®EPEI MOAY MEFAAYTEPA OOEAH ZE 'OAEZ TIZ
NMPOKAHZEIZ Al 'O, TI H BEATIZTH AIAXEIPIZH
MEMONQMENQN MNMOPQN

I I
Better Clroular
sourcing deslign
anly for food
R UsD
70% 3,100
50% S50%
20%6
UsD
200
REDUCTION IN REDUCTION INCREASE
EBEIODIVERSITY IN GHG IN FARMER
R&S LOSS EMISSIONS PROFITABILITY
WELCOME PER HECTARE
(UsD)
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« ... 0l avbpwnol 0Ao Kal
nePICOOTEPO BAEMOUV TOV
WHAT CONSUMERS REALLY WANT KOO-UO ps OpOUC aAne'VOU kai

4 ¢l ticit WEUTIKOU ...».

= “Eikova” & “TaurtoTnTa”
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https://www.amazon.com/Authenticity-What-Consumers-Really-Want/dp/1591391458
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H “Betkn” emiSpaon tov Covid: @Von

3.3.4. Nature and well-being

m 'Eva and Ta onuavTikoTepd

OEpata  nou  avedelEe N
navonuia gival n
WuUxoAoyIkn ison, To OTPEG
Kal N avac@paA&gia — 1000 Yid
TNV UYEia pag 600 kal AOyw
EYKAEIOUOU.

H ouyxpovn veupowuxoAoyia
EXEI e€nynoel YI1aTi n
Biwyuatikrn gnaern ye mn dUoN
kal 1a [1poiovra 1ng €ival €va
ano Ta onuavTIkoTEPA
gpyaAeia Tou véou well-being.

WORLD COVID-19:

ECONOMIC THE GREAT
FORUM RESET

S—

SUSTAINABILITY:

58%

of consumers say they are
thinking more about the
environment since COVID-19

dvas@apelop.gr
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YrexpxeL eco-based (“BLwotpoc”’) Tovplopos, XVEXVETKL KXL
ELVXL TLEPLOGOTEPO KEPSOPOPOC !

_a BUSTAINABLE TOURISM MARKET 2020-2024

$1,749 K X
51%
Market growth will ACCELERATE
ata CAGR of over m

B sustainable travelers  [l] &l others

* und Tnv npolnoBeaon OTI
undpxel “npoidv”

EEEEEEE

o, dvas@apelop.gr



BLoLlpog + BLWRKTLKOC TOVPLOOC = ToTtlky] [XoTpovoplx !

One of the KEY I
for this market will be

Alacuvdeon TNG
Asgipopiag Pe

TOMNIKEG &
BIWHATIKEC
\ . TRAVELLERS WHO SEEK TO LEARN ABOUT
_ EIJHS.pIag ' UNIQUE DINING EXPERIENCES ROSE:
R&S apopa KUPIwG TO
o ®aynto!!
mga
muscum
dvas@apelop.gr




Sustainable Travel Trends for 2022 (O)earH

1. Away from the Masses
, 7. Food for Thought
2. Health & Wellness... continues g
m We expect the year’s big themes
3. Climate-Friendly Travel 2051y th oo o0 trends (1,
é‘“ﬁ’% we'll furth th i
B En - u e see further grow in
e 4. Get Back to Nature travellers wanting local, cultural
food experiences, so think more
: food tours, market shopping for
Q 5. Cﬂmmumt}" Centre and cooking lessons, and agri-
tourism.
@ 6. DE‘EE[DEHISIHQ Mobility m For climate, we’ll see desire for
7~ less food miles, increasing menu
options for vegans and growing
/i_l:{}ﬂﬂ for ThﬂUQhT X climate-friendly organic.
, i m  Travellers and travel operators will
8. Circular Tourism? be keen to support local
community sustainable chains,
' ; to support their economies and
{ 9. Greenwash in Tourism livelihoods.
Ré%? 10. All Change Please! Regeneration
museum

ot dvas@apelop.gr
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Avartuin “Gastronomy Destination Branding”

WORLD
FOODTRAVEL

ASSOCIATION

3

Erik Wolf is the founder of the world's food tourism industry and of the World Food Travel
Association.
Aug 29 - 6 min read

Crafting a Sense of Place with Food

To daynToO €ival onUAvTIKO OTOIXEIO TNC
TauTtoTnTag Tou Mpoopiopou!

dvas@apelop.gr
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B [poopepel eukalpieg Enikoivwviag, nepiocoOTEPO
ano kabe aAAn “kivnTn” TOUPICTIKN NAPAUETPO

B 2°5 AOyoG €niIAOYNG NPOOPICHOU
® OTOUC Veoug ouxva 1o¢ (UNTWO) !!

é? “;3 el B e OAeC TIC KaTNyopiec To ®aynTo sival “MoAITIOTIKO
e ... AZ100¢aT0”

Q ® anoTeA&i TNV Nio auBevTikn epnelpia yia Koivwviki
AIkTUWON

AMERICANS' *“MOST IMPORTANT” REASONS TO TRAVEL FOR LEISURE
B Millennial 1 GenX B X Boomer

39%

33%

P

% 29%
e N

e Sen historic 519'11’5 Experience different foods Explnm other culturas

SOURCE: ASTA'S HOW AMERICA TRAVELS MATIONAL SURVEY

30% 265
24% 21% 21% 16%

mga
muscum
dvas@apelop.gr
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'Ocoi Takidevuouy yia ®aynTo,
anaiTouv AUBEVTIKEC &
BiwpariKEG NPOCEYYIOEIC -
nepiAapBavopevou Tou idiou
Tou ®aynTou:

e anAd Tonika nmarta /

-
et P -

g e
e ] 9 AT

11 '.&_ 3 el

I “"Bpwpilouue” Ta xepia pHac
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Ttk & Ea w\,\)y@r Monday, Thursday and Saturday: Learning with the Chef

Short but comprehenzive, this course immerses you fully in Tuscan
gastronomy courtesy of our chef, Attilio Oi Fabrizio. If you are in Florence for

ah -
T : a few days or just passing through, take advantage of this opportunity: all you Chef ~—
-y need do is book one day in advance.
= farmers

Following demand, this yvear we are offering courses on three days to ensure
you get the best out of your stay:

- Monday, use your time constructively on the day the shops and museums
of Florence are closed

- Thursday and Saturday, start vour holiday weelkend with a leszon on
Florentine cuisine.

“’\.ﬁ, The cookery course i= held from 10.00 to 12.30 and is followed by lunch at
é‘ % our Loggia Restaurant based on the dishes prepared.
B> il =
2 3 .
ans Wine lovers” will also enjoy a Food & Wine Pairing introduction by our Book online »
Sommelier. You will discovel
complicated art, understand
recipes learnt during the |es: Tastes of Tuscany
Q your dinners. i
Mature has given each seaszon a basketful of produce. It is only during the
The main themes are the pni natural growing period that the bounty of the land is at its mast tasty and
particular emphasis on Tusci healthy. The School of Cookery at Villa San Michele focuses on nature’s gifts
when they are at their best.
T
May - Vegetables & More
Asparagus, artichokes, peas, broad beans and salads are just a few of the
delights of =pring. Raw, boiled, fried, oven-cooked—all are bursting with
reshness and taste.
dates: 19 May, 26 May 2012
y - The Sweet Circus
Hotel _ cus of flavaurs fl:l_r the sweetest way to end a meal - tuscan and italian
’ - ert recipes to delight your palates and conguer your guests.
- = 7 July, 21 July 2012
. academies vt .
& Eptember - Discover Mushrooms Book online »
Mushrooms wait for the first rains to wake them from their summer sleep,
RFSO’ 3 putting up tiny ‘umbrellas’ to shield themselves from the damp. The many

WELCOME varieties found in the Chianti woods add rich flavours to risottos and other
local dishes.
dates: 15 September, 22 September 2012

mga
museum

dvas@apelop.gr

NeoeXAmxdc
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EAANVikN Kovlivet & Med Diet: kxBiepwpéva brands

Great =_E EAAnviknA
TN ' = KouCiva: otnv

TpwTreg 4-7

Béoeic Tou

The traditional
legumes, veget|

particularly in o
also contains s!

Q“ '.?’ fats. Considerin ’

g EE = too surprising tl KOG“OU 0.8

s ] A
KAOe OXETIKN

gpeuva

P a—

—
. i .
Best Diets Overall S [: I] Med Diet:
——
—
UU.S. News evaluated and ranked the 40 diets below with input from a panel of health experts. To bz v
rated, a diet had to be relatively easy to follow, nutritious, safe, effective fer weight loss and protective n o

against diabetes and heart disease. The government-endorsed DASH diet, which stands for Dietary

’
Approaches to Stop Hypertension, tied with the Mediterranean diet for the top spot. A l a I Ta TO U
KOOHOU o€
KdBe

Mediterranean Diet

[ #1 in Best Diets Overall (iie)

&
’
With its emphasis on fruits, vegetables, olive oil, fish and other healthy

& fare, the Mediterranean diet is eminently sensible. ...more 8p 8 Uva
RHOMK S

WELCOME 4.1/5 Overall Score | 3.0/5 Weight Loss | 4.8/5 Healthy
muscum
e dvas@apelop.gr
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+60% “palikwv” ToupioTwV BEAOUV
Tonika MpoiovTa
[wC yvwpipia Tou Tonou]

FROM THE PROJECT

BOUT LOCAL PRODUCTS!

0 seem 1o play a key role, when it comes to customers attitudes. More than 60% of German package
al dishes to familiar ones and strongly agree that food and drink are a good way 10 become acquainted

MANUAL

) @ Middle agreement (3,45) @ Wesk agreement (1+2)
Food and drink are a2 good way 1o become acquainted with other cultures.

Onwacation, | prefer local meals to familiar ones | know from home.

g Onwacation, regionally-produced food is important to me.
R I=5<>' pS

WELCOME

mga
muscum
e dvas@apelop.gr
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TovpLopoC KXL TPOPLILK : CUVEPYELEC

G‘}thené’é
[TgotovTa-TovgLopog: Kowveg ﬁ %
R R ‘g‘.‘.‘jﬁ- vt 3
ﬂYﬂQE;-UTUXU L
= = =
. , W SEE s
Xwgeg ELayaryav EAAnvikav = £ . B & E
H EAAada ITPEIIEL va elval mewTomoog, Vi Mooiovrawy g ér :'E E =
... eEapTAaTat moAv KatL ano Tovg 2 kAadovy & o 3 &= S
E = = 3
1 Italia [5] it
2 Teppavia [1] *#
3 Kﬁﬂgﬂ;
4 Tovoria
5 BovAyapia
6 HIIA [4] b
7 Hv. Baoilzio [2] -
8 Aipavog
9 Alvyuntrog
10 Povpavia
% 11 Fadlia [3] 4
RI=5<>» s 12 Iomavia
WELCOME 13 ﬂmva[u “
mga
muscum

e dvas(@apelop.gr



EAANVLIKY evkaLplx Post-Covid: Asigopla, Alxtpodn

FOOD & DRINK

Mast
|MH INSPIRATION ~ DESTINATIONS  PLACESTOSTAY  STYLE & CULTURE

0 -

Watch later ~ Share

HOLID

THE 215,5,

21. CHANIA, CRETE, GREECE

Inventive cooking and isolated beaches make for a perfect island escape

While its Ottoman-influenced harbour and spaghetti bowl of cobble-stoned streets are delicately

EEEEEEE

mga
muscum
dvas@apelop.gr
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BNuotTX oNpuaxvene otnv EAAXSK - “EAANVLIKO TTpwiLvo’’:
(INTOVEVO 1 ERPAVLON TTXPXY WY OV KXL TOTTOV)

LA ~—T e |
| : < g NAPAAOZIAKO
‘ Traditional-Local Production

TAXINI (EAANVIKO Mpoiov)
TAHINI-SESAME PULP (Greek Product)

P

RIE}SES

WELCOME
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WE EpPXoN 0€ BLWOOLUOTNTK > SNUAVOY > AVOEVTIKOTNTX

ﬁ Futouris

Ter T Tl

MANUAL

EEEEEEE
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Ertwvopuld & TavtotntK, Agortlotix, AVBEVTIKOTNTX, ...

To ac@aA£0TEPQ AUTOKIVATO GTOV KOGHO!

5 :

~

B
e N

WELCOME
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Teéxvng PoSoU
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THE POWER OF BRANDING

1,20 € 5,50 €

EEEEEEE
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.. XAAX Exovpe Spopo akopn (Welcome /Farewell gifts)

Our Welcome Tray

This tray includes:

Wine of the seaso
Chocolates

Mixed nuts and be
luxury shortbread

Avotpalia

ItoAla 4*

HMA 4*

EAAGSa 5*

dvas@apelop.gr
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H tANpnG XvaSel&y), Tapaywyov kat Tomov

dvas@apelop.gr



“KVKALkN”’ Buwowpun Mxotpovopla TovpLopov

M'vwpidia NEOW
Opacemwv

ToupioTikéG EHNEIPiEG
hE Baon To Npoidv

O Mapaywyog oTa
KaTtaotTAiuaTta — npowOnon

. >Tov Mnou@g
?i Tou lMpoopiouou
Rﬁﬁ:MES
mga
muscum
dvas@apelop.gr
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Kabe ToupioTag
Bupartal npoiovrta
& yeuvoelc ano TIG
dlakoneg Tou KAI
Ta ENISIWKEI
TNV ENICTPOXPN

TOU
AlakonEG GTOUG Ql
Mpoopiopoug . KatavaAwTEg
Lx NPOIOVTWY,

EVNHEP®VOVTAI
yld TOUPIOTIKOUG
Mpoopicuouc yia
TIC J1AKONEG
TOUG

EEEEEEE

mga
museum

Movocio
Texvag POSoU

EoTiaTopia
& Deli

nOANG
KATOIKIAG

EoTiaTopia >
MovTol yia dIakoneg
] = : _:ti —

KaTtaoTtnuaTa
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Ta TpoQIya napayovrai
Hakpia and Ta KevTpa
Toupiopou (logistics)

CATAVAADTTC TOVPITUOT

Il 2yporwo Topéag (vana)
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Bl Bounyavia poginey

Ot SVOoKOoALEG

O1 ['EAANVEC] napaywyoi £xouv
HIKPEG YKAMECG NPOIOVTWV

Kvplotepol Aoyol un emTAOYTIC EYY @RIV TRoIOVToV™

ENUavTiKOTEPOL AGYOL 1] £

Kamyopia
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APOIOVIWYV " EmioyT

11 Exnoym)

Abuvapia kihoymg
YR TPoiovTmV

YynAdtepo KHoTog

Tpogpa
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Chefs kal Mpoiovra AEN cival svcwuaTwuévS\
oTo MARKETING Twv &EVOdoXEiwy ....

= Ta npoidvTa napouacidalovTal “avevuua’ >
> aduvayia marketing pe faon To eaynTo
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TTO=, AAE : TTpooplopol TovpLoTikol & XoTpovopLkol

m H Jdopn Tng MO= wg eknpOOWoc

Tonikwv Evwoewv Zevodoxwv,
OiVEI TNV €EUXEPEID OTO €EPYo Yid
avaselén KGBe Tonou WG
“ToupioTikoU [MMpoopicpoU”, nepa
ano HEMOVWHEVA =evodoxeia,
ENITPENOVTAC MEYAAo apibuod
ouvepyaolwv Kai story-telling.

HELLENIC HOTELIERS

pava. g J nram
FEDERATION
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m H ouppetoxn TG AAE  (Agoxn

Apxipayeipwv EAANGdGoOG) divelr TN
duvaTtotnta oTto epyo “TOMIKA &
EMNQNYMA” va avadei&el Tn Meooyelakn
Alatpo®n, aAAd kal TNV naciyvworn
EAANVIKA koudiva, Kal va eVOWPaTwOoEl
TNV YAOTPOVOMIKR I10TOpia Kabe
TOMOU O€ OUVOAIKN EUNEIpia.
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“Buffet food-signs”’ (HORECA)

® ZNHavon ENIAEYHEVOV
npoiovrTwv (avadeliEn Tonou Kail
Mapaywyou):
® “Alapavela” nAnpogopiag UAIKwV

® Avadei&n Tonou & napaywyou,
loTopiag, napadoonc, uyeiacg

® ['VwpINia YE TO NPOoioV
® Evioxuon TOMIKWV €NIXEIPNOEWV
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MeAl BeAavidiag

Oak Honey

«  Since 1936, the Ste-

- famousoak

~ plateau of
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T
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‘Olympia Beekeeping’

- phanopoulos Family,
- nowJohn & George,
make honey from the

onthe

Mapaywyog

dvas@apelop.gr



‘/9 Kpntn

2 &
%‘ko'( & Eﬂw\r\)\?'

Pl Wi
| [ a—

e
-

P

Rgiﬁ

WELCOME

mga
museum

Movocio

NeoeAAmaxric
Texvag PO3oU

dvas@apelop.gr



dvas@apelop.gr

mga

muscum

Mouocio
NeoeMmaxnc,

Texvag POSoU



\% | 7 ! L {
N ,</*<.v°‘”* @ (TTwotoTtompmévog) xotpotovpLopmoC / EVTOC—EKTOC Q

| — -
=

= ApdAocsiq :

® [EUOIYVWOIEC ZTPATNYIKEG:

e Mayeipikn = AikTUmon kal Tunonoinon

® Ekdpopéc / ENoKEYEIC OpacEWV
«uT Mapaywywv = ZXNHATIONOG Aladpop®V
g% ® [vwaon yia auBevTika payntou & ToupioTikwV MNakeTwy
“ane eAANVIKO npoiovTa & daynTo

= Koiv) npowOnon znuatog /

Q SuUvEPYATWV

¥
Rj%%j O Zevodoyeia O Oivotrolsia . Mayaddakia/Ayopég

mga . TaBépveg / EoTiatopia . EpyaoTthpia Npoidoviwv G Cooking/Master Classes
mgscum
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@ SVVEPYXTIKN TLPOoWBN O 0E KXTXOTNUAKTX TPOPLUWV...

m MPpowONTIKEG EVEPYEIEG: KANPWOEIG Alakonav oTa KataoThuarta o€
ouvepyaoia pe Sevodoxeia (£pyo “TOMIKA & EMQNYMA™) @

= VEOI NEAATEC & NEPICOOTEPEG AYOPEC

= e-mails katavalwtwv ya
ueyades Baoeig Aedopevawv >
>> e-marketing B2C

@
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276.530
—-+—-2XYNOAO - DataBase GR
250.000
-=-XYNOAO - DataBase EUR //
233.719
200.000
174.228
155.052

O MNpowbnon o XIAIAOEG

KATAVAA®WTECG &
KATaoTAuarta
(e-mails)

O X1oxo¢ : 300.000
(ndn ~20.000)

111.209 137.089
117.844

Texvag POSoU

/ 69.322 95.682

50.000

54.322
18.000
3.00? |
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STxOepnN ETtkOLVWVIX & TLEAXTEG
(B2C email pe evnuepwtiko Newsletter)

H "@paon Tng EBSopadag” / "Phrase of the Week" 21/06/ 2017 ... and every wi

& Mepia and Ta peyaAdTEpa EMTEdypaTa Tou kOopou, npayparonomBnrav and
avBponouc nou v Nrav apkerd £Sunvorl va kaTahdafouv oT1 auTda frav akaTopbo
Douwg Larson (1926-), Apspikavos apBpoypdpog Nnou Eypags pia nuespfoa orfhn ornv "Gree
Bay Press-Gazetta" wal pia efScpadiaia ornv "Dioor County Adwvocate", appdTeEpeg spnpeEpits
Winsconsin. Ch £5unvol agpopigpoi Tou sival nohd SiadsSopivol oro Internet.

LAsiTE Tig nponyeUpsves TSpaces” oo civieopd poc,

# some of the world's greatest feasts were accomplished by people not smart eno
to know they were impossible.

Douwg Larson (1926-), an American columnist and editor for the Door County Advocate
{(1952—1964) and wrote a daily column for the Green Bay Press-Gazette (1964-1988), both
Wisconsin-based newspapers. The column was originally syndicated through United Media o
the title "Senator Scaper Says"; Larson took over authorship in 1380.

He is well-known for his guotes.

You can ses the previcus "Phrases” in cur link.

To apBpo Tou Mhva:
oy emoTipoveg Ba Eovodooouw

Article of the Month:
& “scientists will make tomatoes taste

YELOT OTIC TORATE
Ta m=A=zuoic noddd g
T e
B e By e

wropsdo Tww L ... B3

o mo

E. roo omiirnvds, ok
oy one o Bupifous
neprerdTEpa

again
Ju=t a=s ther= is nothing better than biting into a
raws, rip= tomato picked from the heifdoom plant
in your Backyand, ther= is nothing worss than the
mealy, .. >>> more

To atioBiaro T
i "KohaBa Merakd
Kahswmpnds Smwanis

u Mrjwa:
13w - PaSog™

To

wnmi =z PfEsu, mou svewmiEsAs SEiln

.. === nlpcorordTEpa

]

Sightseeing of the Month:
B “Butterflies Walley - Rhodes Island™

Stand =till.. & Butterlhy might towoh you!

A unigque nature rese=nce is to be fouwund inla
Rfcdes, " Butterlhy Valley ™ (in Gresk
“Petalobde="). =35> mwre

T
191

Mpoopiouoi/

» =egvodoxeia

- M it e i s i s [
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ENQNYMIA TPOOIMQN =

AYOENTIKOTHTA
MARKETING & YMNEPAZ=IA

ME BAZH TO ®ATrHTO

Crafting a Sense of Place with Food THE POWER OF BRANDING

1.20€ 550€

9 Y )
@ AUOEVTI'Kéq MpowONTIKEG &
Epneipieg “TOMIKA & ENQNYMA” Enikovavia
¥« — IHRARAK
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P
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WELCOME

Eviaia MEFTAAH ykapa
Tonikawv MpoiovTwv

mga ,
muscum
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To Boost Tourism, the Maldives Launches the World’s

mga First Loyalty Program for a Country
Elgscum As if we needed another reason to travel to paradise

s ~~~lop.gr
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12 kxtnyoplec / 22 tpxywyol /
Q0+ TTpoilovTX:

MeyaAn eviaia ykapa Emwvupwy Tomkwy
MpoldvTwy e TTARpN apouciaon
apaywywv kot tonwv oe KAGE cuokevaoia

000000
H Yrodoun: peydAn eViaix Yreue TOTTLKWV TTPOLOVTWV

=
oo/

EVOO Ehég Tlaré/AMAeipara
U a
Mik Mapperabec & Chutneys TAuka Koutahiod
Ak g%
o % *
Zupapika Kpitoivia & Boutripara Borava

nnnnnn

Miaord/ Amofnpapéva
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22 Jeoaiol Napaywyoi
13 Nopoi TnG enapxiag
3 Muvaikeiol ZUVeTAIPIOUOI

ANANAN

Avdsvtikotnta :
lotopia Napaywyou & Tomou

Mwomgeios Tuver. Apyokibas
. Néa Kios, Apyohiba

o yuvaikes s Néas Kiow,

fboon  wns  Apyoridas ko
Tou MaVTou v yoviay Tous,
pas npos@épouy aubde-
wggﬁs. XEIPONOINTES, YOOT-
HIES.

A _ Napéyer & ovoxeudleral po:

“navipelovios™ T nopa- ‘

000000

ouvepyaoia

diacuvdeon @
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AcLgopla / cvveloPopx o€ 17 SDGs OHE **

** To €pyo a&lonolei TNV NoAUNAgUpn evioxuon TnS Biwoiung
FaoTpovopiag otov Toupiopd, we epyaleio Mepipepeiaknic AvanTuéng,
KaAUNTOVTAG TOUAAXIOTOV 6 ZTOX0UC Asipopou AvanTuénc Tou OHE

GENDER
EQUALITY

m Mepipepeiakn

IERO

i AvanTtugn
(44 m AcQaAsia TpoQipwyv
A 4 & AlaTpopn

RESPONSIBLE

et L= Apaocivn Oikovopia
CONSUMPTION

ECONOMIC GROWTH . v
= Biwoipog Toupiouog

/\/" m AZionpenng douAs&ia
I yia 6Aoug

12

O

8

PARTNERSHIPS

= Bio-noikiIAOTNTA & 1
FOR THE GOALS

LIFE
19 siwo OiIKk0o-ouoTRHATA

&

-
—
‘
1
——
—

BLE
sssssssss

m AVIOOTNTEG PUAWV
= POAOG yuvaik®v

m As1popog MNapaywyn
& KaravaAwon

m Zupnpaseig

noAAanAmwv eTaipmv
Kal EOEAOVTIKEG
deoMEUOEIG
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MeAETN (INSETE & TIO=)

"TOTIIKA & ETTOINYMA" Co-marketing
pe AikTUo

pe TRV TTO= “WeboLocal”
: via Zhpa
EVTOTIOTNTAC

TPOioVTWY

my6GreekCard

KdpTa

TTpovopiwv

laoTpo-

0 ToupiopoU
Ha

PELOPONNESE

costa
g e é;rostrum pe /\éo-xn Apx”_javgipwv
- EAAGdOC

Znua «TTeAomdvvnoog»
pe TOTTeA (Toupiouoc &
TTpoiovTa)

A SR Hot-air/Aerte
> uvepyaoia pe “"Costa KaBapdc aépac
Nostrum” via ZApa aTnV egTiaan =
Acipopiag o TapaAieg



https://authentic-greece.gr/partner/aerte-dehair/
https://authentic-greece.gr/partner/local-and-branded/
https://authentic-greece.gr/partner/we-do-local/

TTAnpogoplec & TTXpovoilxom

[TANEAAHNIOZ
OMOZITONAIA
ZENOAOXQN

Ty
ma Gy cepow
PELOPOMNNESE e detivea
ZEBITEA
PRCMore

@ TEBE &
EAAHNIKH AHMOKPATIA

YNOYPTEIO TOYPIIMOY

EAAHNIKH AHMOKPATIA
5 Ymoupyeio AypoTikiig Avamtuéng
Kal Tpoiuwy

100%
HOTEL
SPECIALS

[{RY)

ENQZH
ZENOAOXQN
KEPKYPAZ

<°¢‘4f & Brar\d'e’&'

Project Manager

AnpnTpng BaoiAgiou
managing partner

AUTHENTIC GREECE

Aaxava 107A,
ABrva 11363

Mob: 6932-277.779
Tel: 210-6822.101

www.authentic-greece.gr
e-mail: dvas@apelop.gr
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