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Greek.food.tour

authentic

Culinary Experiences
in Greece
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At-a-Glance

'AMERICAN
[EXPRESS

01 02 03

Traveling Off The Beaten Delicious Destinations

Path

The Rise of “Set-Jetting”

Pop culture is driving decision-
making about where to travel and
what to do when you get there

Food is a huge part of travel. wilj
Qsumers

vac

Travelers want to discover lesser-
known destinations and hidden
gems, in a way that benefits
locals and future visitors.

Trends Report

it o do once yau're there?

experiences

Read More » Read More > Read More »

Travelers are mosf interested in these 7
culinary activiti%for 2023.

R

Delicious Destinations

People are choosing their next travel destination based on what they’'ll eat—from top
restaurants, to local favorites, to cooking classes.

34% 31%
I
8 1 0/ 0 75 0/ 0 The Local Wine Dining Brewery [ Cooking

Restaurant Festivals Tastings with Live Tours Tasting Classes
Scene Entertainment Menus

of respondents agree that trying local of respondents are most interested in
foods and cuisines is what they look eating at local restaurants when
forward to most while traveling traveling this year
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) 8d seem to play a key role, n it comes to customers attitudes. More than 60% of German package

local dishes to familiar one nlj ongly agree h food and <aeagccdwz\;‘ to become acquainted

7) @ Middle zgreement (3,4,5) @Weak agreement (1+2)

|
Ib become acqy th other cultures
— |
MANUA ks to familia ow from home.
Onvacation, regionally-produced food is important tome. | | |
0% 2% 40% 0% 0%

0 «u » ()
AMERICANS’ “MOST IMPORTANT” REASONS TO TRAVEL FOR LEISURE 60% va’ MII\Z”(QN ()
B Millennial 1 Gen X M X Boomer Touplotwv BEAouv

EAAHNIKA Tormuka

MNpoidvta
39%
33%

See historic sights Experience different foods Explore other cultures

SOURCE: ASTA'S HOW AMERICA TRAVELS NATIONAL SURVEY




2€ moloug anevBuvetal to Znpa Greek.food.tour

1. To Igpna Greek.food.tour eivalr Znua
Yninpeolwwyv fQOTPOTOUPLOLOU (Food
Tourism), ylo. [pOOPLOUOUG KOIL ETILXELPHOELS
Tou KkKAadou Tou Touplopou, TIOU
EUMAEKOVTOL OTOV TOMEA TWV TPOodipwy,
npowbwvtag Avdevtikotnta & Tormkotnta.
KUpLol amobEKTeg Tou ZRUATOC Elval:

* Chefs & IteAéxn dLoxelplong EMIOKENTTWY
* Zegvodoyeia, Eotiatopla, Mapaywyol
* OTA & Qopeig Ataxeipiong Mpooplopwv

2. [lpotepaldTnTA KOl TIPOVOMLOKOL Opol
OUMPETOXNG (ME ekmTtwoelg) & TPOBOANG
Silvovtat ota MéAn twv @Popéwv Tmou
OUMMETEXOLV oTOo Mpoypappa.

3. MEUOVWUEVEG ETILXELPNOELS UTTOPOUV va
OULLUETEXOLV, oAl MNpooplopoi
npoBdaAlovtat  €p’ OCOV  CUMUETEXEL
OUAAOYLKOC TOTILKOC POpPEQG
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ENAITEAMATIEZ: “Zkouot” (1-2)
e Chefs Q ENINEAA NIZTOMNOIHZHZ & ANAITHZEIZ
o JTEAEXN TalldlwTikwy MNpadeiwv Kal ® To Zua rotomnolel Eumelpieg, Xwpoug Katl — Kupiwg
Zevodoxeiwv - EmayyeApatieg mou tig mpoodEpouv
e Mapaywyol ® 2 enineda notonoinong: Cert & Gold Cert
o 2teAexn OTA ® Cert EmayyeAuatidv: atopky ofoAdynon e
o Alatpododyot KATT dlaBeopun ekmaidevon, omou amatteitol
® H riiotomnoinon twv Mopcwy, eéaptdral Kuplwg amno
TOUG EMAYYEANATIEG EUMELPLWV TIOU cUVEPYAlovTaL
XQPOI: “TooukaAia” (1-2) ¢ At S Pyag

e Zevodoyxeia

» Eotiatopa SLOW FOOD TOUR PROGRAMS
e Epyoaotnpla Napaywywv
o Dappeg 1 |Tasting / Degustation
2 |Cooking Class
MPOOPIZMOI: 4 |Locality Master Class /Full

° AI”]}J.OL/ OTA
e MoAeg & Nnowa

€ |Med Diet/Nutrition (Seminars)

; 7 |Tours /[ Artisans & Farms
e Opla MNpooplopwv Nl -

Multi-day/themes & leisure




Od€An Greek.food.tour

OL emayyeApatieg, Ol  EMEPNOELS, TIOU

TIOPEXOUV YOOTPOTOUPLOTLKEG EUTIELPLEG, KAl OL

Faotpovoulkol Mpooplopol, HETEXOUV Ot €va

Inna mou mpoBaAdestat w¢ eviaio Aiktuo,

HEOW:

1. TMpowOBnTKWV SpACEWV CE €0TLATOPLA KOl
KatootApato TPodipwy Tou eEWTEPLKOU

2. Digital campaigns & Newsletters

Ektog tng mpoPoAng, ta MEAN €xouv mpooPaon
O€ MPOCIETEC UMNPEDIEC :

1. OLenayyeApartieg os oxetikn Ekmaidevon

2. Ta &evoboxsia & eotiatépla Ot
€€eI0IKEVEVNG UTINPEDLEC OAVONG KOlL OF
oyopa EMWVUHUWY TOTUKWY TIPOIOVIWV UE
TIPOVOULOKOUC OPOUC

3. Ta Ttaflbwtikd ypadelaa oe aueon
Olktuwon He TEeAATEC ouvepyalOpEVWV
Eevodoyxeiwv

4. OAa ta MEAN UMOPOUV VO HETEXOUV OEF
ocvotnua Kwntpwv (Kapta MéEAoug) mou
anevBlvetal ota MEAN-TafldLWTEG TOU
e€wTteEPLKOU, OAO TO XpOVO

MoTonoinon
Chef, Zuvodwv,
Zevodoxeiwy,
MpoopIGHWY

Tpopodoaia pe
Enwvupa Tonikd
MpoiovTa
(HORECA)

@ MpoBoAn
Zevodoxeiwv &
[lpoopiouwv

SUMMETOXN OF
MpowONTIKEG
NpoIOVTWV
(Delis, S/M)

Znpavon
TomkoTNTAG
Buffet
(Communications)

©® Ynnpeoieg
FaocTpoToupiopoU
oTov Mpoopiopo (TA)

® [1poBoAn PECW
EVNHEPWTIKOV
Newsletters (B2C)



Webpage

MNMpoopiopoi

Gastro-=gvodoxeia
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“Tracitionsl Cooking Class”

AvdAuon Apdaong

e Food Ty,

Acciviey
w

“Cooking Class”

Santorini Island, Cyelades ~ RAKI restaurant




Digital Campaigns - Social Media Plan

Facebook / Instagram Page

& Create with avatar

@ Edit cover photo

Greek.Food.Tour - Authentic Greek = e

Gastrotourism

O likes « 0 followers # Edit
/ Greek.Food.Tour - Authentic Greek Gastrotourism

Published by Dimitris E. Vassiliou @ - 2 October 2022 - @

"Discovering new food is one of travel's great pleasures. Whether it involves
snagging a coveted multicourse reservation, or simply wandering from one street
stall to another searching for the best snacks, many travelers structure their trips
based on the meals they'll have.

To help you plan your next great meal, we asked Travel + Leisure's A-List of travel
advisors for their suggestions of the best under-the-radar dining spots around the
world. So, if you've already checked some foodie cities — Paris, San Sebastian,
Cusco, Osaka — off your list, consider these lesser-known destinations...."

13 destinations - a Greek island in place No11
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City Campaigns Plan 2023-24

2023/2024 NOE AEK IAN ®OEB MAP AMNP

MANCHESTER

HAMBURG

AMSTERDAM

ZURICH

MILAN
WARSAW

NEW YORK -

WASHINGTON DC
CHICAGO

MAi IOYN IOYA  AYT
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Digital Campaigns - Newsletters < | 000
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Newsletters
"PHRASE of the WEEK" / "H ®PAZH" - 15.05.2023
Samuel Johnson (1709 — 1784):
(EN) "Nothing will ever be attempted Bzc Newsl attar with ch App
if all possible ... "
Read more Zﬂﬂ _ﬂﬂﬂ
132?0
(GR) “Timrota dev Ba emiysipnBei ToTE, 120000
edv ol mbavig ... " —— Uad
Nepioadrepa 1&0.000 Ahr
140,000 == Greece //
ROUTES / AIAAPOMES & EKAHAQZEIS 120.000 /
Rhodes in Top 5 most Sustainable Holiday Destinations 100.000 l
The Greek island of Rhodes h £0.000 i =200
e Greek island of Rhodes has once
again been ranked as one of the top 5 &0.000 "-'-.
most sustainable holiday destinations
in the world in the latest study by ... 40.000
Read more 20.000 F_
a T T T T
Yl Y2 Y3 4 Yo

HEALTH & DIET / YTEIA & AIATPOO®H

Italy to ban synthetic meat in order to protect...

ar : ~



uvomnTtikoc rtivakac rtapoxwv Greek.food.tour
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MPOrPAMMATA OMEAH
Q ITOXOZ
EQAPMOTHZ EEQTEPIKA = Cooking L. . MpowBnTikég : Awocuvdeon
'@ Class, Tasting Listing oe website EEWTEPIKOD OE Storytelling oe Aeipopiag-
JUUMETOXA OTa website & Newsletter r i
EZOTEPIKA = apLEPWIOTO TNC R . MNpowBnon péow oTROVOHLaS
ractpo-exbpopés . Kapta Méhoug VRt - Exnaibevon-
TLEPLO; . , | ouvtaywv n tour tips .
pLoxns Touplotika ypadeia v n P ouppBouleutikn
Cert EZQTEPIKA ‘ - - -
Awayeipon
EEEES Nelatwv
Gold + yedaopoc dpdonc ‘ - ‘ =
ZTEAEXH Cert EZQTEPIKA ‘ - - -
TAZIAIOTIKON Arayeipion
TPADEION & Nehatwv
ZENOAOXEIQON Gold + Ixebaopocg dpacng ’ - ‘ -
Cert EZQTEPIKA - -
TOYPIZTIKA Mwaysipon Medatwov & ‘ ’
TPAMDEIA Fuvepyatwy
Gold + Xxedlaopég Spaong ’ O O
EZQTEPIKA
L]
Cert E=QTEPIKA ‘ . - -
In-house §paoelg n (néow TA)
ZENOAOXEIA ocuvepyaoia pe
TagwTtikd Mpadeio EZOTEPIKA
Gold = O O O O
EZQTEPIKA
(Héow TA)
Cert EZQTEPIKA ‘ ‘ - -
EXTIATOPIA In-house &paocelg (ue Chef
r/kaL Maitre)
Gold ’ ‘ ‘ Q
Emuyxsiprioeig EZQTEPIKA &
Cert & Khadikog Mopéac EZQTEPIKA . ’ - =
NMPOOPIZMOI
Emyprioelg
& EZQTEPIKA &
Gold OTA® ESOTEPIKA ‘ . ‘ ‘
2 khadwkoi dhopeig

Q Y16 npoilnoBéoelg



Edappoyn Greek.food.tour :
KapteAakia: 3,5 X 5,45 cm, Mwoakideg: 9,6 X 5,35 cm

‘ Xwpot
YTTNpECOLES
| < %))
<) §?
Greek.food.tour Greek.food.tour
'Chw'st'og
Triantafillides GreekFood Gourmet Restaurant

9 YT

Ggreek.food. tour-Gold

Greek.food.tour-Gold

Crete Tours &

Transfer Services Aeolos Resort Hotel

& Apartments



Juvrtopa tips epappoyng

H kUpla katnyoplomoinon talplwy yivetat pe Baon

TOUG TILOTOTIOLNUEVOUG avOPWTOUGC-OTEAEXN YL

Poodopa EUMELPLWYV — OEUTEPEVOVTIWG PACEL TWV

urtodopwv.

1. Q¢ eykataoTAoELS, Yo Eevodoxeia & eotiatopla
amnotteital eninedo avtiotol o UE To YIToypewTIKO
I uépog tou Zniuarog “EAAnvikn Kouliva”.

2. Xta Epyaotipia MNapaywywyv, amotteital enimedo

avtiotolo e Ertiokeiuo Oworoleio,
EAatotptBeio KA.

3. Eva evoboxeio pmopel va €xel Cert (basic) kat
XwpLic “ecwTeplkeG” SpATELS, av EXEL OPYAVWUEVN
oxéon Je iotomotnuévo taéldlwTLko ypapeio yla
e€WTEPLKEC SpAOELC (YaoTpo-ekSpOUES).

Acite to Website pog | pWTROTE MOG:

6.

| oS

[ X
KaBe oautobpevog MMiotomoinong pmopel va
eMAEEEL TOV dopEa Tou Ba Tov e€eTAoEL, UTO
NV mMpolToBeon OTL OUTOC ETLKOLVWVEL TN

CUUUETOXN TOU OTO XNua Gastro.food.tour kot
€xeL kata@AAnAoug EAeyktég / Miotomolnteg

. Kamowa miotonoinon Xwpou pmopsl  va

EUMAEKEL  TEPLOOOTEPEG  €LOIKOTNTEG  —
unevduvog¢ elval 0  EKMPOCWIOC  TOU
“Baokol” ywa tnv meplotaon kAadou, (my
Chef, E€umtnpétnon NeAatwv KAT)

H eknmaidgvuon mou Tuxov sival avaykaio mpv
tnVv Mwotonoinon, 6idetal and emayyeApatieg
ToU KAddou mou eival appodlog, cupudpwva Ue
TO ZAMQL.

Ma avaAuTtikég mAnpodopieg yia to Znua Greek.food.tour, odéNn, podlaypadEg Kal KOOTOC,

TIAPAKAAOU UE ETILKOLWVWVAOTE UE:

Authentic Greece: info@apelop.gr (0€upoa: Gastro.food.tour) kat toug

OUVEPYA{OUEVOUGC POPEIS.

MNa SnAwoelg evdladépovtog péoa oto £€tog 2023, n anovopr| Cert (Basic) yivetal TAOTIKA, XWPLG KOOTOG
TILOTOTOLNTH — KOl EVIEAWG SWPEAV Lo ETALPLEC OTLG TTANYELOEC TIEPLOXEG ATTO TTUPKAYLEG KoL TIANUUUPEG


https://authentic-greece.gr/partner/gastrotourism-cert/
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